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LESSON LEARNT

In order to increase participation and to obtain
better results in spreading the campaign there is the
need to involve local actors on the field, even if the
whole campaign is online. A direct connection with
local associations, NGOs, schools, public entities, is
key to engage people and to make them look at your
social media accounts.



ITALIAN BEST PRACTICE

During the project, we tried to establish relationships with
local organisations, to introduce them the project goals and
approach, and to find potential synergies. A fruitful
cooperation started with the European Documentation
Centre based in Verbano-Cusio-Ossola (a province in
Piedmont Region), managed by Ars.Uni.VCO, a public-
private non-profit association found in 2000 with 34
members (all legal persons, private and public, such as
municipalities, universities, chambers of commerce,
associations representing companies, etc.).



CONTEXT

Within the national EDC network, we built a small project to
engage students (from secondary schools to universities) for
the “Conference on the Future of Europe”, and in particular
about some of the key topics of the Conference:
• climate change and the environment
• social justice
• values and rights
• European democracy
Those topics have been also addressed in our SharedCode
campaign.
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IDEA

With the active support of the schools and the local
university (Università del Piemonte Orientale), we set up a
contest, asking young people from 18 to 25 years old to
send short videos, made with their own mobile phone,
about one of the selected topics. A first online event was
organised, to explain our aim and to involve local actors,
then we collected all the videos and a second online event
was organised at the end, to show some of them, and to
talk about those topics with the authors, their professors
and local public authorities.



VIDEOS

After the event, a couple of videos were
selected and two professional videos
were produced, on the following topics:
xenophobia and gender equality. For the
production of those videos, another local
association was involved, called “21
Marzo”. This association is really active in
engaging young people to implement
social and cultural projects. The videos
have been spread using both
SharedCode and EDC social media
accounts, and the final results of all the
process were shared with the European
Commission's Representation in Italy.



A cooperation with “Radio
Popolare”, an independent radio
managed by a social cooperative,
has been set up in Italy. The text
was provided by Cicero’s partners
and a professional spot was
broadcasted during a period of
one week, between the 7th and
the 13th of January 2021. The spot
was 30 seconds long and it was
repeated 7 times per day, in
different hours. SharedCode is still
in the radio’s web site.

RADIO ADVERTISING



Thank you for your attention !


